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Video Marketing




Agenda

The Forms and Functions of Digital Advertising
Storytelling: Approaching your narrative
Content focus: Video

Get SOCIAL with it!

Key Metrics

Q&A




Digital
Storytelling




There are no good ideas or bad ideas.
There is only the right story or the wrong
story.

Bernadette Jiwa



Start with a
Single Sentence

=Storytelling boils down to the
essence, the passion, the
emotion.

Hemingway wrote this short
and solemn story:

“For sale: baby shoes, never
worn.”




The Grunt Test

People respond to passion. They like knowing that a business is run by people who care
deeply about an issue that matters,

even if that issue isn’t generally on their radar.

Josh Levs

 What do you offer?
 How will it make my life easier?

e What do | need to do to buy it?




Storytelling — 4 Tips to get you started!

Tell your story,
transparently,
honestly and
based on the
emotion your feel
for your product
or service.

Tell your story to a
precise group of
people that will
empathize, resonate
and become
advocates for your
product or service.

Continue to speak to
your “Tribe” as Seth
Godin describes
them. Focus your
efforts on only those
people. You don'’t

sell to everyone: you
sell to SOMEBODY.

Strive to form a
community of your
people and offer
value, honesty and
inclusiveness at all
times.



Digital Advertising — Forms
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How It Helps!




Video Forms
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Consistency Frequency

The 3 keys to
Content Marketing
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Relevancy



Social Media Lead Generation

Paid Organic

= Facebook Lead Ads = Use CTA posts.

= |Instagram Lead Ads = Questionnaires and Polls
= LinkedIn Forms = Direct Traffic (carefully)

=  Youtube Action Ads




Key Metrics
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Contact — Direct Ad Factory

Brian Geddes — Founder

Phone: (902) 521-0441

Email: brian@directadfactory.com

Web: www.directadfactory.com
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